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Electronic commerce- Amazon- Case study
Prepared by
Houria Abdul Latif Abdul Rashid Al Wreikat

Abstract

The global economy is undergoing a transformation, as most
companies/institutions have shifted to ICT-based operations, the pace of
technological transformation has become so massive that modern e-
commerce is now making major shifts in the economic environment,
affecting all areas of the industry. As this study found that customers are
increasingly using e-commerce websites and applications, customers have
developed their own buying and selling methods, and the behavior of
consumers who are moving from traditional payment methods to more
advanced online payment systems are changing. This research also
concluded the need for integration between electronic commerce channels
and electronic payment systems with the telecommunications revolution and
the current financial infrastructure. As well as enhancing the user/customer
experience of those websites and applications.

Keywords: Electronic commerce; Amazon.
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